Just Car Insurance Discovers Young Adults Love to Gamble

Melbourne, (DATE) - Research* conducted on behalf of Just Car Insurance revealed
that one third of young adults in Australia enjoy gambling, in a variety of forms.

The survey of Australians aged between 18 and 25 years showed that pokies are the
most popular form of gambling for this age group (46%), closely followed by the casino
(25%) and betting on horses (17%).

“It is fun to have a punt on the Melbourne Cup, but this new research reinforces the
value of educating young adults in Australia about responsible gambling and money
management,” said Andrew O’Hara, National Manager of Just Car Insurance.

“Young Australians also gamble with their cars and their lives by not taking out car
insurance. Just Car Insurance gives young people peace of mind in the knowledge they
are covered if they have an accident.”

While the survey results found young adults in Australia love to gamble, 55 per cent
worry about their financial situation and want to manage it more effectively. Just Car
Insurance recognises these concerns, offering ad-justable annual premiums to enable
effective financial management.

Just Car Insurance conducts regular national research, in order to gain insights into the
attitudes, aspirations and experiences of young Australians.
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Just Car Insurance is Australia’s leading insurer for young people. Established in 1995, Just Car Insurance
services the particular needs of young adults and drivers of modified cars. Just Car Insurance provides
hassle free comprehensive car insurance including the innovative new Ad-Just policy that allows
comprehensive policy holders to have flexibility in their annual premium by agreeing to pay more in their
excess. Additional information about the company can be found at www.justcarinsurance.com.au

Media information: please contact Anna Kelly, Mango Communications, ph 03 9254 3679,
anna.kelly@mangocommunications.com.au

*National survey of 1053 people 18-25 conducted on behalf of Just Car Insurance by an independent third-party, amr
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